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DETAILED ACTION 
Information Disclosure Statement 

1 . The information disclosure statement filed July 22, 2002 lists the following 
websites: www.respondtv.com , www.agencv.com/interactivetv/casestudies.html , 
www.agency.com/interactivetv/ ba iTV.html, www.agencv.com/interactivetv/chorus.htmL 
www.agencv.com/interactivetv/tele danmark.html . 

www.agencv.com/interactivetv/open.html , www.agencv.com/interactivetv/comhem.html , 
www.agencv.com/interactivetv/teracom.htmL and 

www.wink.com/contents/PressReleases/951423232/content.shtml . These pages could 
not be found and, therefore, were not considered by the examiner. 

Claim Rejections - 35 USC § 103 

2. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

3. Claims 1 , 4, 5, 6, and 8 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Bove (US 2002/0049983) in view of Portuesi (US 6,499,051). As 
regards Claim 1 , Bove discloses an interactive video advertisement package for delivery 
over a broadcast interactive television medium comprising an initial real time, 
predetermined video advertisement segment including a dynamic sequence presenting 
a spokesperson representation (page 2, paragraph 32) having a plurality of selectable 
zones with each zone defined in relation to a unique part of the spokesperson 
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representation (page 6, paragraph 61, lines 1-4). An advertisement is understood as 
being any video segment that presents sellable merchandise to the viewer. A 
spokesperson is understood as being any actor, actress, character, or entity involved in 
presenting a product to the viewer. Bove does not disclose a plurality of selectable, 
predetermined video advertisement segments, presented as a continuation of the 
dynamic sequence of the spokesperson representation, each selectable video 
advertisement segment corresponding to one of the plurality of selectable zones and 
selectively delivered to a viewer in direct response to selection by the viewer of that 
zone. Portuesi discloses a plurality of selectable, predetermined video advertisement 
segments, presented as a continuation of the dynamic sequence of the spokesperson 
representation, each selectable video advertisement segment corresponding to one of 
the plurality of selectable zones and selectively delivered to a viewer in direct response 
to selection by the viewer of that zone (col. 1, lines 35-37 and col. 3, lines 46-50). 

4. As regards Claim 4, Bove further discloses that at least two selectable zones are 
created from an image mapping of a video frame of the advertisement segment to 
demarcate a unique part of the spokesperson representation (paragraph 61, lines 1-5). 

5. As regards Claim 5, Portuesi further discloses at least one selectable zone that 
includes a margin around a mapped image (fig. 4.40). 

6. As regards Claim 6, Bove further discloses at least one advertisement segment 
that includes a special effect of causing an object to appear as part of the spokesperson 
representation (Fig 1C). 



Application/Control Number: 09/960,262 Page 4 

Art Unitr-264* 

7. As regards Claim 8, Bove further discloses viewer recognition of the 
spokesperson representation that is created by repeated advertising exposure of the 
spokesperson representation (paragraph 32 lines 1-3). Repeated advertising exposure 
is understood as showing a character throughout multiple frames of the interactive 
broadcast. 

8. Bove and Portuesi are analogous art because they both come from the same 
field of endeavor, namely interactive multimedia broadcasting. 

9. At the time of invention, it would have been obvious to a person of ordinary skill 
in the art to use the selectable zones in Bove's television broadcast to launch additional 
video because advertisers may think a video presentation is more persuasive than 
showing text data about the product. 

10. Claim 2 is rejected under 35 U.S.C. 103(a) as being unpatentable over Bove (US 
2002/0049983) in view of Portuesi (US 6,499,057) and Wagner (6,600,496). Bove and 
Portuesi jointly disclose the interactive video advertisement package of Claim 1 , 
however, they do not disclose a transition occurring between the initial advertisement 
segment and the selected selectable advertisement segment where the transition is 
seamless. Wagner discloses a transition between the initial advertisement segment 
and the selected selectable advertisement segment where the transition is seamless 
(col. 3, lines 13-17). 

11. Claim 3 is rejected under 35 U.S.C. 103(a) as being unpatentable over Bove (US 
2002/0049983) in view of Portuesi (US 6,499,057), Wagner (6,600,496), and Pawson 
(US 6,944,585). Bove, Portuesi and Wagner jointly disclose the interactive video 
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advertisement of Claim 2. Bove, Portuesi and Wagner do not disclose a seamless 
transition made by ending the initial advertisement segment and beginning each 
selectable advertisement segment using a common predetermined home position. 
Pawson discloses a seamless transition made by ending the initial advertisement 
segment and beginning each selectable advertisement segment using a common 
predetermined home position (col. 1, lines 138-59 and col. 2 13-17). 

12. Bove, Portuesi, Wagner, and Pawson are analogous art because they both come 
from the same field of endeavor, namely multimedia broadcasting. 

1 3. At the time of invention, it would have been obvious to a person of ordinary skill 
in the art to insure a seamless transition between initial advertising segment and 
beginning each selectable advertising segment in Bove and Portuesi's television 
broadcast method because it provides a more enjoyable experience for the viewer. 

14. Glaim 7 is rejected under 35 U.S.C. 103(a) as being unpatentable over Bove (US 
2002/0049983) in view of Portuesi (US 6,499,057). Bove and Portuesi jointly disclose 
the interactive video advertisement package in Claim 1 . The examiner takes official 
notice it would have been known to use a spokesperson representation where viewer 
recognition is inherent for the benefit of using that spokesperson representation's 
popularity to improve the persuasiveness of the advertisement. 

15. Claim 9 is rejected under 35 U.S.C. 103(a) as being unpatentable over Bove (US 
2002/0049983) in view of Portuesi (US 6,499,057) and Klosterman (US 2003/0188310). 
Bove and Portuesi jointly disclose the interactive video advertisement package in Claim 
1, however they do not disclose a real time picture-in-picture window selectable zone 
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that appears displaying real time video programming while the viewer is viewing one of 
the selectable advertisement sections in cyber time, and wherein the viewer is returned 
to real time video programming in direct response to selecting the real time selectable 
zone. Klosterman discloses a real time picture-in-picture window selectable zone that 
appears displaying real time video programming while the viewer is viewing one of the 
selectable advertisement sections in cyber time, and wherein the viewer is returned to 
real time video programming in direct response to selecting the real time selectable 
zone (fig. 6(d).688). 

16. Bove, Portuesi, and Klosterman are analogous art because they both come from 
the same field of endeavor, namely interactive multimedia broadcasting. 

17. At the time of invention, it would have been obvious to a person of ordinary skill 
in the art to use a selectable zone for a picture-in-picture presentation of the non- 
advertising content in Bove's television broadcast so that the viewer can keep watching 
the television show while also viewing the advertising content. 

18. Claim 10 is rejected under 35 U.S.C. 103(a) as being unpatentable over Bove 
(US 2002/0049983) in view of Portuesi (US 6,499,051). Bove discloses a method of 
presenting an interactive video advertisement package over a broadcast interactive 
television medium comprising simultaneously delivering an initial real time, 
predetermined video advertisement segment to a plurality of viewers over the broadcast 
interactive television medium (paragraph 4, lines 1-3), wherein the initial video 
advertisement segment includes a dynamic sequence presenting a spokesperson 
representation (paragraph 32) having a plurality of selectable zones with each zone 
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defined in relation to a unique part of the spokesperson representation (paragraph 61, 
lines 1-4). Bove does not disclose a plurality of selectable, predetermined video 
advertisement segments, presented as a continuation of the dynamic sequence of the 
spokesperson representation, each selectable video advertisement segment 
corresponding to one of the plurality of selectable zones, and in response to a selection 
of a selectable zone by one of the plurality of viewers, directly delivering the 
corresponding selectable video advertisement segment to that viewer. Portuesi 
discloses a plurality of selectable, predetermined video advertisement segments, 
presented as a continuation of the dynamic sequence of the spokesperson 
representation, each selectable video advertisement segment corresponding to one of 
the plurality of selectable zones, and in response to a selection of a selectable zone by 
one of the plurality of viewers, directly delivering the corresponding selectable video 
advertisement segment to that viewer (col. 1 , lines 35-37 and col. 3, lines 46-50). 

19. Bove and Portuesi are analogous art because they both come from the same 
field of endeavor, namely interactive multimedia broadcasting. 

20. At the time of invention, it would have been obvious to a person of ordinary skill 
in the art to use the selectable zones in Bove's television broadcast to launch additional 
video because advertisers may think a video presentation is more persuasive than 
showing text data about the product. 

21. Claims 11 and 12 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Bove (US 2002/0049983) in view of Portuesi (US 6,499,051) and Szabo (US 
6,868,525). As regards Claim 11, Bove discloses an interactive video advertisement 
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package delivered over a broadcast interactive television medium comprising preparing 
an initial real time, predetermined video advertisement segment, wherein the initial 
video advertisement segment includes a dynamic sequence presenting a representation 
of the spokesperson, the representation having a plurality of selectable zones with each 
zone defined in relation to a unique part of the representation (paragraph 61, lines 1-4) 
and delivering the initial video advertisement to a plurality of viewers over the broadcast 
interactive television medium (paragraph 4 lines 1-3). Bove does not disclose preparing 
a plurality of selectable, predetermined video advertisement segments, each selectable 
video advertisement segment corresponding to one of the plurality of selectable zones 
and selectively deliverable over the broadcast interactive television medium and in 
response to the selection of a selectable zone by one of the plurality of viewers directly 
delivering the corresponding selectable video advertisement segment to that viewer and 
determining compensation to the spokesperson based at least in part on statistics 
associated with the delivery of the selectable video advertisement segments. Portuesi 
discloses a plurality of selectable, predetermined video advertisement segments, each 
selectable video advertisement segment corresponding to one of the plurality of 
selectable zones and selectively deliverable over the broadcast interactive television 
medium and in response to a selection of a selectable zone by one of the plurality of 
viewers, directly delivering the corresponding selectable video advertisement segment 
to the viewer (col. 1 , lines 35-37 and col. 3, lines 46-50). Portuesi does not disclose a 
method of determining compensation to the spokesperson based at least in part on 
statistics associated with the delivery of the selectable video advertisement segments. 
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Szabo discloses a method of determining compensation to the spokesperson based at 
least in part on statistics associated with the delivery of the selectable video 
advertisement segments (col. 4, lines 29-38). Associated statistics is understood to 
mean any way of evaluating the use of a certain ad, including "click throughs." 

22. As regards Claim 12, Szabo further discloses selectable zones that represent 
different products of a plurality of parties and compensation to the spokesperson is paid 
by a plurality of parties based at least in part on the statistics associated with the 
delivery of the selectable video advertisement segments for each of the different 
products (col 4, lines 29-38). 

23. Bove, Portuesi, and Szabo are analogous art because they both come from the 
same field of endeavor, namely interactive multimedia methods. 

24. At the time of invention, it would have been obvious to a person of ordinary skill 
in the art to use the compensation scheme mentioned in Szabo with the interactive 
advertising jointly disclosed in Bove and Portuesi because it allows a verifiable way to 
charge an advertiser every time that advertiser's segment is seen. 

25. Claim 13 is rejected under 35 U.S.C. 103(a) as being unpatentable over Bove 
(US 2002/0049983) in view of Portuesi (US 6,499,051) and Szabo (US 6,868,525). 
Bove, Porteusi, and Szabo jointly disclose the method of claim 1 1 . The examiner takes 
official notice it would have been known that the supplier of the interactive broadcast 
television medium is compensated based at least in part on a per time slot basis for 
delivery of the initial advertisement video segment and in part on a per selection basis 
for the delivery of the selectable advertisement video segments for the benefit of 
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providing price options for advertisers with different budget sizes as well as 



compensating broadcasters appropriately for more attractive time slots. 



Conclusion 



26. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to David R. O'Steen whose telephone number is 571-272- 
7931. The examiner can normally be reached on 8:30 to 5. 

27. If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Chris Kelley can be reached on 571-272-7331. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 

28. Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 




TECHNOLOGY CENTER 2G00 



